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Financial Highlights
in thousand pesos, except per share data

Net Revenue

Net Income

Basic Earnings Per Share*

Stockholders’ Equity

Stockholders’ Equity Per Share*

*Based on the number of shares outstanding at the end of each year

76.63

64.26

25.34 

24.61 

62,505,408
53,638,569

7,256,874

7,045,867

21,940,496

18,400,312
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Marketing programs will be tailored to ensure our 
brands remain relevant and attuned to consumer 
sentiments. They will be highly visible and utilize 
both traditional and social media platforms to help 
ensure that our brands are top-of-mind for 
consumers.

This year's campaign theme, “Kabayani Kita Sa    
One Ginebra Nation," aims to strengthen the 
existing connection between consumer and our 
flagship brand Ginebra San Miguel. Furthermore, 
successful campaigns will continue to be refined 
and enhanced to increase market share and 
consumption. Experiential marketing through 
concerts, year-round localized activations, and 
consumer promotions will complement our 
above-the-line campaigns.

We are also expanding our distribution with the 
help of our trade partners. We will continue to 
recruit more dealers, activate new selling routes, 
and deploy our market development teams in 
high-potential areas to bring our products closer to 
more consumers.

To improve supply chain efficiencies, support 
volume growth and profitability, we will prioritize 
installing modern lines at two of our largest  
bottling facilities. Mechanizing our bottle-washing 
operations and enhancing our distillery’s port 
accessibility are also among our key objectives. 

We thank our fellow stockholders for your 
continued support throughout this busy but 
remarkable year. While we anticipate market 
conditions to be no less challenging this year, we 
remain highly motivated and determined to sustain 
our growth in 2025 and beyond.

3
2024 GSMI Annual Report

Ramon S. Ang
President

Cynthia M. Baroy
OIC – General Manager

















































































































































3rd and 6th Floors, San Miguel Properties Centre
7 St. Francis Street, Mandaluyong City, 1550

Metro Manila, Philippines

www.ginebrasanmiguel.com


